
DAFTAR PUSTAKA 

[1] M. K. Sinaga and G. Y. Lubis, “Analisis Pengaruh Media Sosial Terhadap 

Persepsi Masyarakat Pada Olahraga Sepakbola,” J. Ilm. Kaji. Multidisipliner, vol. 

8, no. 6, pp. 834–837, 2024. 

[2] M. Zulhidayat, A. Suganda, and I. B. Razif, “Political Law of The Government in 

A Special Naturalization of Indonesian Football Players Based on Walfare State 

Theory,” Eduvest - J. Univers. Stud., vol. 2, no. 4, pp. 622–629, 2022, doi: 

10.59188/eduvest.v2i4.419. 

[3]   Rani, Tamara Cindy Samsita, dan Eka Sahputra. 2024. Penerapan Machine Learning 
terhadap Analisis Sentimen Masyarakat. E-book. Jakarta: Penerbit NEM.Diakses 

dari 

https://books.google.com/books/about/Penerapan_Machine_Learning_terhadap_A

nal.html?id=KRALEQAAQBAJ 

[4] K. V. S. Toy, Y. A. Sari, and I. Cholissodin, “Analisis Sentimen Twitter 

menggunakan Metode Naive Bayes dengan Relevance Frequency Feature 

Selection (Studi Kasus: Opini Masyarakat mengenai Kebijakan New Normal),” J. 

Pengemb. Teknol. Inf. dan Ilmu Komput., vol. 5, no. 11, pp. 5068–5074, 2021, 

[Online]. Available: http://j-ptiik.ub.ac.id 

[5] E. S. S. P. SARLI, NURHADI, “ANALISIS PENGGUNAAN GAYA BAHASA 

SARKASME NETIZEN DI MEDIA SOSIAL TIKTOK,” vol. 3, no. 1, pp. 84–92, 

2023. 

[6] U. Hasanah, A. R. Rahim, and A. S. Syamsuri, “Analisis Penggunaan Gaya Bahasa 

Sarkasme Netizen di Media Sosial Instagram Pendahuluan,” vol. 7, no. 2, pp. 411–

423, 2021. 

[7] A. Prasetya et al., “POLA PERILAKU BERMEDIA SOSIAL NETIZEN 

INDONESIA,” pp. 1–12, 2022. 

[8] N. Bahar and R. Latief, “CYBERACTIVISM SEBAGAI BUDAYA POPULER : 

ANALISIS WACANA HASHTAG # PERCUMALAPORPOLISI,” vol. 2021, pp. 

39–65. 

[9] D. S. Puspitarini and R. Nuraeni, “PEMANFAATAN MEDIA SOSIAL SEBAGAI 

MEDIA PROMOSI ( Studi Deskriptif pada Happy Go Lucky House ),” vol. 3, 

2019. 

[10] M. E. Hambrick, J. M. Simmons, G. P. Greenhalgh, and T. C. Greenwell, 

“Understanding Professional Athletes’ Use of Twitter: A Content Analysis of 

Athlete Tweets,” Int. J. Sport Commun., vol. 3, no. 4, pp. 454–471, 2016, doi: 

10.1123/ijsc.3.4.454. 

[11] A. Pak and P. Paroubek, “Twitter as a corpus for sentiment analysis and opinion 

mining,” Proc. 7th Int. Conf. Lang. Resour. Eval. Lr. 2010, no. December, pp. 

1320–1326, 2010, doi: 10.17148/ijarcce.2016.51274. 

[12]  F. N. Syahril Dwi Prasetyo, Shofa Shofiah Hilabi, “Jurnal KomtekInfo Analisis 

Sentimen Relokasi Ibukota Nusantara Menggunakan,” vol. 10, pp. 1–7, 2023, doi: 

10.35134/komtekinfo.v10i1.330. 

[13] P. A. Permatasari, L. Linawati, and L. Jasa, “Survei Tentang Analisis Sentimen 

Pada Media Sosial,” Maj. Ilm. Teknol. Elektro, vol. 20, no. 2, p. 177, 2021, doi: 

https://books.google.com/books/about/Penerapan_Machine_Learning_terhadap_Anal.html?id=KRALEQAAQBAJ
https://books.google.com/books/about/Penerapan_Machine_Learning_terhadap_Anal.html?id=KRALEQAAQBAJ


10.24843/mite.2021.v20i02.p01. [14] B. Chalifa Chazar1 and  us E. W. Program, 

“INFORMASI (Jurnal Informatika dan Sistem Informasi) Volume 12 No.1 / Mei/ 

2020,” vol. 12, no. 1, pp. 67–80, 2020. 

[15] A. Géron (2019), Hands-On Machine Learning with Scikit-Learn , Keras , and. 

O’Reilly Media. 

[16] Y. Nurdiansyah, S. Bukhori, and R. Hidayat, “Sentiment analysis system for 

movie review in Bahasa Indonesia using naive bayes classifier method,” J. Phys. 

Conf. Ser., vol. 1008, no. 1, 2018, doi: 10.1088/1742-6596/1008/1/012011. 

{17] genediazjr, "stopwords-iso: Indonesian stopwords list", GitHub, 2016. [Online]. 

Available: https://github.com/stopwords-iso/stopwords-id 

 

 

https://github.com/stopwords-iso/stopwords-id


 

 


