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ABSTRAK

Penelit ian in i bertuju an un tu k m en ganalis is faktor- fak tor ya ng m em engaruh i k epu tu san pem belian

konsum en terhadap ku lin er M ie A ceh d i Kota P alemba ng serta m en yu sun st rat egi pem asaran yan g tepat

bagi pelaku UM KM . Pen elitian d ilak ukan dengan m etode s urvei m elalu i ku esion er terhadap 50 konsum en

dan 5 pem ilik u saha M ie A ceh. M etode analis is yan g d igun akan adalah regresi linier berganda untu k

men guji pen garuh variabel h arga , kualitas, dan rasa terh adap jum lah pem belia n ko nsum en . H as il

pen el itia n m enun ju kkan bah wa ketiga variabel tersebut berpen garuh sign ifika n t erha dap keputusan

pem belian . Nil a i R² seb esar 95,3% m engin d ikas ikan bah wa m odel regresi san gat ba ik dalam m enjelaskan

variabel dependen. Sela in itu , an alis is SW OT (IFAS dan EFAS ) d igun akan un tu k m erum uskan strategi

pem asaran . UM KM M ie A ceh berada pada kuadran I dalam m atriks IE , yan g berarti strategi pert um buhan

melal ui in tegrasi vertika l s angat d isarankan . T em uan in i d ih arapkan dapa t m em berik an kon tribu si dalam

pen gemba ngan strategi pem asaran kuliner l okal yang berd aya sa ing.
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Th is study a im s to analyze the factors th at in fl uenc e con sum er pu rchasing decis ions tow ard A ceh n ese

nood le cu lin ary (M ie A ceh ) in P alemba ng City an d to form ulat e appropriate m arket ing strategies for

MSMEs. Th e res earch w as condu cted using a survey m eth od throu gh questionna ires d istr ibu ted to 50

con sum ers and 5 business owners o f M ie A ceh . M u ltiple linear regress ion analysis w as em plo yed to

ex am ine th e effect of price , quality, an d tas te variabl es on the n um ber of con sum er purch ases . T he

resu lts s how ed tha t all three variabl es had a sign ifican t influ en ce on purch asin g decis ions . T he R² va lue

of 95.3% in d icates th at the regres sion m odel effectiv ely expla in s th e dependent variable . Fu rthermore ,

SW OT analysis (IFAS and EFAS ) w as applied to develop m arketin g s tra tegies . Th e resu lts sh ow ed th at

M ie A ceh MSMEs are positioned in quadra nt I of th e IE m atrix, su gges tin g th at a grow th st rat egy

throu gh vert ical integratio n is h igh ly recomm ended . T hese find ings are expec ted to con tribut e to the

developm en t of com pet itiv e l ocal cu lin ary m arketing strategies .
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